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Smoke still swirls 
around cigarettes 

Top tobacco companies agree to discontinue advertising 
and promotion in college publications. 

From now on, they'll concentrate on the adult market 


The tobacco industry has dropped 
the first shoe. Last week, manufac¬ 
turers announced that they were dis¬ 
continuing cigarette advertising in 
college publications. 

The Tobacco Institute recom¬ 
mended the move to each company 
individually in order to sidestep re¬ 
straint of trade implications. 

The next item to go on the chop¬ 
ping block may be endorsement of 
cigarettes by athletes. 

Biggest advertisers. Until now, the 
cigarette industry has been the larg¬ 
est advertiser on the campus. In ad¬ 
dition to advertising in newspapers, 
football programs, and magazines, 
cigarette makers have spent consid¬ 
erable to promote their brands 
through contests and campus repre¬ 
sentatives—students who distribute 
samples and promote brands among 
their Friends. 

R. J. Reynolds Tobacco Co., Amer¬ 
ican Tobacco Co., P. Lorillard Co., 
and Brown & Williamson Tobacco 
Corp.—four of the top six compa¬ 
nies^—say they will drop their college 
advertising and promotion. Liggett 
& Myers Tobacco Co. says it will 
■ make “substantial changes” in its 
college promotion policy. Philip Mor¬ 
ris, Inc., has not yet reached a de¬ 
cision. 

* In addition to regular display ads 
In campus publications, Philip Mor¬ 
ris sponsors a humorous column by 
Max Shulman—author of the Dobie 
COlis stories. Although Philip Morris 
won’t say, it has been indicated that 
it will drop its display ads and use 
the Shulman column—which now 
promotes Marlboro and Philip Mor¬ 
ris cigarettes—to plug the com¬ 
pany’s non-tobacco products such as 
razor blades and chewing gum. 
Philip Morris owns A. S. R. Products, 
Inc., which makes Pal, Gem, and 
Personna razor blades; this year it 
acquired Clark Bros. Chewing Cum 
Co. 

For adults only. According to 
George V; Allen, president of the 
Tobacco Institute, the cigarette 


makers’ decision to discontinue cob 
lege advertising and promotion 
“serves to demonstrate to the Ameri¬ 
can people that our members are 
serious when they state that smok¬ 
ing is a custom for adults.” 

TV timing. About the same time 
that the U.S. industry announced 
it was dropping out of college, 
Canadian tobacco companies said 
they were shifting their TV ads to 
hours after 9 p.m. This raised specu¬ 
lation as to whether U. S. companies 
might follow suit. But one U.S. 
tobacco company spokesman says: 
“it won’t 1 work here. There’s not 
enough room after 9 p.m. Colgate 
certainly isn’t going to give up prime 
time to accommodate us.” 

Nevertheless, the industry’s flight 
from the campus was interpreted as 
its first show of weakness on the 
health issue. As such, it strength¬ 
ened the hand of LeRoy Collins, 
president of the National Assn, of 
Broadcasters. Collins has been flail¬ 
ing reluctant broadcasters to restrain 
radio-TV appeals to youth. 

On the fire. Since the cancer scare 
of the early 1950s, tension over the 
cigarette vs. health controversy has 
been mounting. Both sides have 
amassed mountains of “evidence,” 
but nothing conclusive. Now, it 
seems, the $7-billion ball is in the 
handiv of U. S. Surgeon General 
Luther L. Terry, whose panel of 
scientists is expected to report about 
yearend on the role of snink!mg as a 
factor in lung cancer, heart trouble, 
and other diseases. 

One tobacco company spokesman 
says the most that can come out of 
the report is a strong statement 
against smoking with the recom¬ 
mendation that those who must 
smoke should use filters. "Filters are 
going to be the savior of our in¬ 
dustry.” he savs. 

This outlook may be overly rosy. 
At present; broadcasters and the 
American Medical Assn, are holding 
back from firm positions on the 
smoking issue until the Terry report 


is issued. But a strong anti-smoking 
report from Terry would bump these 
two influential groups off the fence, 
and likely lead to a big government- 
sponsored campaign against smok- 

^Vhile manufacturers are waiting 
out the Terry report, other events 
are keeping tnem on the fire: 

■ The American Heart Assn., re¬ 
versing its traditional conservative 
stand on the smoking-health issue. 
Joined hands with such staunch anti¬ 
tobacco campaigners as the Ameri¬ 
can Cancer Society, and voted to 
begin a public information drive 
against smoking. 

• A Florida supreme court opinion 
brought cigarette makers near a 
legal finding they have been dread¬ 
ing: a determination that they are 
liable for health damages attributed 
to smoking. 

Gains are less. Although cigarette 
sales in 1962 set a record [B Va. Deo. 
22’62,p78], the rate of increase was 
only about half that of 1961. Now, 
the Agriculture Dept, predicts only 
modest gains again this year. With¬ 
out the health issue, says Stephen 
E. Wrather of Agriculture’s market¬ 
ing service, “we would look for¬ 
ward to a continuation of sustained 
increases in cigarette use.” 

Body blow. What may prove to 
be the biggest blow to the tobacco 
industry so far is the recent supreme 
court opinion in Florida that any ill 
effects from smoking are the respon¬ 
sibility of the manufacturer, not the 
smoker. Previously, decisions that 
smoking injures a person’s health, 
or contributes to death, foundered 
on this point—the courts always put¬ 
ting the onus on the smoker. 

Test ca<*. The about-face came in 
a case that first made news in 1960, 
when a federal court jury in Florida 
decided that smoking Lucky Strike 
cigarettes contributed to the death 
from lung cancer of Edwin Green, - 
49, of Miami; But while conceding 
this point, the jury refused to con¬ 
sider the Green family's claim of 
damages against American Tobacco. 

The Creens took the case to the 
Fifth Circuit 0\ S. Court of Appeals 
in New Orleans. I he court upheld 
the jury in a 2-1 vote but asked for 
an advisory opinion from the Florida 
supreme court. The supreme court 
said the jury was wrong; the lia¬ 
bility was entirely American’s. 

The next move is up to the circuit 
court of appeals in New Orleans. 
It may send the Green case back to 
a juiy with instructions to decide 
the damages to be awarded to the 
Green family. If it does this, the cig¬ 
arette makers are almost certain to 
appeal the case to the U. S. Supreme 
Court. End 




‘ Source: https://www.industrydocuments.ucsf.edu/docs/skykOOOO 
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